
Making Social Media 
Work for You

Lessons Learned from School 
Districts



If you don’t control your 
message someone else will do it 

for you!



“Just sitting here waiting
for Facebook to go away.”



Why Social Networking?
• It’s free, it’s fast, it’s easy
• Parents are already there
• Two way communication 
• Transparent 

Presenter
Presentation Notes
Amount of time it takes to post



Communications for the 
21st Century

• Combination of old and new media
– Newsletters
– Brochures
– Video
– Web 
– Facebook
– Twitter
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Presentation Notes
Social Media tools are additional tools in your toolbox and do not replace the more traditional tools your district has been using. Also, not everyone is using Facebook and Twitter – yet!



Why we use social media
… to drive people back to the district 
website
… to get information out about budget
… to get information out about levy
… to get people out to community events

Evergreen Public Schools



Why we use social media
… to highlight student achievement
… to remind parents about upcoming 

events
… to keep the conversation going!
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Facebook
• More than 400 million active users
• 50% of active users log on to 

Facebook on any given day
• More than 20 million people become 

fans of Pages each day
• Pages of created more than 5.3 

billion fans



Facts about Facebook’s 
Average User

• Has 130 friends on the site
• Spends more than 55 minutes per day 

on Facebook
• Writes 25 comments on Facebook 

content each month
• Becomes a fan of 4 pages each month



• Facebook: 1,499 fans
• Twitter: More than 260 followers
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Facebook Age Demographics
13-17: 9%
18-24: 5%
25-34: 23%
35-44: 38%
45-54: 16%
55+: 6%
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Things to think about before 
you get started

• Professional vs Personal
• Fan Page vs Group
• Photos vs No Photos
• Allowing people to write on 

your “wall” or not



Things to think about before 
you get started

• Frequency of posts
• Policies & Procedures

– http://socialmediaguidelines.pbworks.com/

• Record Keeping



In the News



Partnering with Other 
Organizations

• Citizen Committees
• Education Associations
• Boosters, PTA/PTO’s, Clubs
• Schools within your district



Suggestions for Getting 
Started

• Get your feet wet
– Set up a “personal” page
– Follow other school districts
– See who is “speaking” for your district



Questions?
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