
Ten Steps to PERSUADING when you write 
1. Picture your audience -- is it active or passive? 
 
2. Establish what you can make happen 
 
3. Recognize possible objections 
 
4. Stress the rewards of your plan (idea, suggestion) 
 
5. Use familiar words and language 
 
6. Always be clear and precise 
 
7. Decide what you want -- and ask for it 
 
8. Instill the right tone 
 
9. Never leave them hanging 
 
10.Give readers something to remember you by 
 
 
Questions for reviewing your persuasive copy 
Does the message I am using speak in the public interest or my district's interest? 
 
Is my message believable? 
 
Does my message clearly position my programs or services or is it confusing? 
 
Am I relying on specific information or am I making unclear pronouncements? 
 
Does my message sound truthful? Believable? 
 
Is my message consistent with my strategy? 
 
 



 


